
Dynamic Trends in the 
Current and Future 
Retail Environment



Retail Trends
• Customer Experience
• Conscious Customers
• Fitness & Wellness
• Ease of Purchase
• Omnichannel
• Loyalty
• Entertainment- Fun Is In Again

• THE NEWS 2024



Holiday Sales

Consumers’ gradual move away from goods 
spending towards services and experiences is in 
full effect for the holidays, with shoppers 
planning to spend a healthy $958 per person 
this holiday season –22.8% of which will used 
for holiday entertainment and experiences. 

Planned spending on physical goods –gifts and 
other holiday merchandise –is down some 
13.8% from 2022, decreasing from an average 
of $868 per person last year to $748 per person 
this year.  However, with the addition of the 
new spending component of experience in this 
year’s survey, consumers’ overall holiday 
budgets exceed 2022. 

R E TA I L  T R E N D S



2023 Holiday Predictions
RETAIL SALES

SOURCE: Nation Retail Federation



Holiday Sales

R E TA I L  T R E N D S

SOURCE: Nation Retail Federation



U.S. retail economy trends
WHERE WE ARE

SOURCE: JLL Retail Outlook, Jones LaSalle IP, INC.



Retail fundamentals
Q3 2023

SOURCE: JLL Retail Outlook, Jones LaSalle IP, INC.



Strong U.S. Marketplaces Industry 
Fundamentals

HIGHER OCCUPANCY RATES, INCREASING RENTS

95.8%
U.S. Occupancy 

Rate
(Q2-2023)

11.0 million SF
U.S Net Absorption

(Q2-2023)

Was 19.1 million 
in Q2-2022

9.4 million SF
U.S. Retail Construction

Net Deliveries
(Q2-2023)

Recovered from record quarterly low in Q2 -2022     
(4.4 mil. SF) largely due to high materials cost 

and competition for construction workers

+0.2 pp.
year-over-year 

(95.6% in Q2-2019)

$24.26
U.S. Market Rent/SF

(Q2-2023)

+3.7%
year-over-year

($21.41 in Q2-2019)

Source: CoStar Group, Inc., as of Q2- 2023



United States Marketplaces Industry
BY THE NUMBERS (2022)

114,584
Number of Marketplaces

1.8 million
Marketplace Tenants

31.6 million
Jobs

15.4%
Share of Total Jobs

$476.4 billion
Sales Taxes

33.1%
Share of GDP

$8.4 trillion
Sales

$29.6 billion
Property Taxes

Sources: U.S. Bureau of Labor Statistics; CoStar Group, Inc., U.S. Bureau of Economic Analysis, U.S. Census Bureau, The Sales Tax Clearinghouse, NAIOP, 
Dodge Data & Analytics, NCREIF, ICSC Research



Illinois Marketplaces Industry
BY THE NUMBERS (2022)

4,403
Number of Marketplaces

73,917
Marketplace Tenants

1.2 million 
Jobs

15.2%
Share of Total Jobs

$22.0 billion
Sales Taxes

34.1%
Share of GDP

$352.5 billion
Sales

$1.4 billion
Property Taxes

Sources: U.S. Bureau of Labor Statistics; CoStar Group, Inc., U.S. Bureau of Economic Analysis, U.S. Census Bureau, The Sales Tax Clearinghouse, NAIOP, 
Dodge Data & Analytics, NCREIF, ICSC Research



Retail Sales Growth Trends
ILLINOIS

Retail Sales Growth over the last 12-month of available data



Where are we going? 



Quiz

• What is the largest consumer 
demographic group?

• Generation Z

• Millennials

• Generation X

• Baby Boomers

• RETAIL TRENDS



The Future Consumer &
The Modern Employee



Average Wages
R E TA I L  I M PA C T

Source:
Statista

Job` Hourly Annual

First-line supervisors/managers of 
retail sales workers $22.61 $47,020

Customer service representatives $15.22 $31,660

Retail salespersons $14.81 $30,800

Stock clerks and order fillers $13.79 $28,690

Cashiers $12.38 $25,740



“The Great American Move”
TRENDS



E-Commerce
Online sales have increased dramatically with 
the advent of new technology.  However, e-
commerce is still a relatively small portion of 
all retail sales, capturing 16.4% of sales in 
2022. More importantly, we need to recognize 
the trend and be aware of retailer reactions. 
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US Online Penetration

Physical retail sales (US$, millions) Ecommerce retail sales (US$ millions)

Ecommerce as % of total sales



Consumer 
Purchasing

T R E N D S

8x 
/month

1.88x 
/month

ONLINEIN-STORE

$1,282 
/month

$247 
/month

54 mins
Time spent

38 mins
Time spent

54% 

82% 

of consumers 
prefer 
to shop in-store

want to ‘view-and-
touch’ before they 
buy





Expansion in 2023
NATIONAL RETAILER ANNOUNCED 

SOURCE: PNC, Creditntell, JLL Research



The Fast-Food 
Chains Opening 
and Closing the 
Most Stores

QSR TRENDS

SOURCE: QSR 2023 Top 50, chartr





Data & Analytics 
DISCOVER

o Customized Trade Area   

o GAP Analysis       

o Peer Analysis      

o Prospects & Site Criteria



Contact Us

Elliott Cook
el l iott@retai lstrategies.com
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